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DETAILED ACTION 
Status of Claims 

1. This action is in reply to the application filed on February 3, 2004. 

2. Claims 1-36 are currently pending and have been examined. 

Claim Rejections - 35 USC §103 

3. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness 
rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as 
set forth in section 102 of this title, if the differences between the subject matter sought to be 
patented and the prior art are such that the subject matter as a whole would have been obvious 
at the time the invention was made to a person having ordinary skill in the art to which said 
subject matter pertains. Patentability shall not be negatived by the manner in which the invention 
was made. 

4. Claims 1, 2, 3, 6, 7, 10, 13-15, 18, 19, 22, 25-27, 30, 31, and 34 are rejected under 35 U.S.C. 
103(a) as being unpatentable over Bank Marketing News (Jan/Feb 2001. Volume 33, Issue 1) 
and in view of The Star Tribune (Minneapolis, Minn. May 10, 1997, page 3H). 

Claim 1 Bank Marketing News discloses the following limitations: 

• determining if the consumer is a potential purchaser of real estate (Bank 
Marketing News page 14-17); 

• offering a credit card account to the consumer if the consumer is a 
potential real estate purchaser (Bank Marketing News page 14-17); 

Bank Marketing News does not disclose any other limitations. However, The 
Star Tribune discloses the following limitations: 
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• transferring a balance to the credit card account equal to at least a 
portion of closing costs associated with the purchase of the real estate 
by the consumer (Star Tribune page H3); and 

• providing a predetermined discount to the consumer for items purchased 
by the consumer using the credit card account (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 2 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 1. Bank Marketing News further discloses the following 
limitations: 

• using at least one of a realtor, a bank, and property management 
companies to identify a consumer desiring to purchase real estate (Bank 
Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketing of credit cards to 
potential homeowners. 

Claim 3 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 1. Bank Marketing News further discloses the following 
limitations: 

• offering the credit card account through at least one of a realtor, a bank, 
and a point-of-sale location (Bank Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
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The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 6 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 1 . Star Tribune further discloses the following limitations: 

• the discounted purchase items are associated with the purchased real 
estate (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 7 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 1 . Star Tribune further discloses the following limitations: 

• the discount is provided through an entity from which the discounted 
purchase items are purchased (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 10 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 1. Star Tribune further discloses the following limitations: 

• identifying an entity from which the consumer purchases items using the 
credit card account (Star Tribune page H3); 

• determining whether items purchased from the identified entity qualify for 
a discount (Star Tribune page H3); and 

• discounting items purchased from the entity when determining that items 
purchased from the identified entity qualify for a discount (Star Tribune 
page H3). 
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It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the efficiency of marketing credit 
cards to potential homeowners. 
Claim 13 Bank Marketing News discloses the following limitations: 

• a memory storage for maintaining a database (Bank Marketing News 
pages 14-17); and 

• a processing unit coupled to the memory storage, wherein the 
processing unit is operative to determine if the consumer is a potential 
purchaser of real estate (Bank Marketing News page 14-17); 

• offer a credit card account to the consumer if the consumer is a potential 
real estate purchaser (Bank Marketing News page 14-17); 

Bank Marketing News does not disclose any other limitations. However, The 
Star Tribune discloses the following limitations: 

• transfer a balance to the credit card account equal to at least a portion of 
closing costs associated with the purchase of the real estate by the 
consumer (Star Tribune page H3); and 

• provide a predetermined discount to the consumer for items purchased 
by the consumer using the credit card account (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it improves the marketability of credit cards to potential 
homeowners. 

Claim 14 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 13. Bank Marketing News further discloses the following 
limitations: 
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• the processing unit being operative to use at least one of a realtor, a 
bank, and property management companies to identify a consumer 
desiring to purchase real estate (Bank Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the efficiency of marketing credit 
cards to potential homeowners. 
Claim 15 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 13. Bank Marketing News further discloses the following 
limitations: 

• the processing unit being operative to offer the credit card account 
through at least one of a realtor, a bank, and a point-of-sale location 
(Bank Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the efficiency of marketing credit 
cards to potential homeowners. 
Claim 18 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 13. The Star Tribune further discloses the following limitations: 

• the discounted purchase items are associated with the purchased real 
estate (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 19 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 13. The Star Tribune further discloses the following limitations: 
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• the discount is provided through an entity from which the discounted 
purchase items are purchased (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 22 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 13. The Star Tribune further discloses the following limitations: 

• the processing unit being operative to: identify an entity from which the 
consumer purchases items using the credit card account (Star Tribune 
page H3); 

• determine whether items purchased from the identified entity qualify for a 
discount (Star Tribune page H3); and 

• discount items purchased from the entity when determining that items 
purchased from the identified entity qualify for a discount (Star Tribune 
page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the efficiency of marketing. 
Claim 25 Bank Marketing News discloses the following limitations: 

• determining if the consumer is a potential purchaser of real estate (Bank 
Marketing News page 14-17); 

• offering a credit card account to the consumer if the consumer is a 
potential real estate purchaser (Bank Marketing News page 14-17); 

Bank Marketing News does not disclose any other limitations. However, The 
Star Tribune discloses the following limitations: 
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• transferring a balance to the credit card account equal to at least a 
portion of closing costs associated with the purchase of the real estate 
by the consumer (Star Tribune page H3); and 

• providing a predetermined discount to the consumer for items purchased 
by the consumer using the credit card account (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 



Claim 26 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 25. Bank Marketing News further discloses the following 
limitations: 

• using at least one of a realtor, a bank, and property management 
companies to identify a consumer desiring to purchase real estate (Bank 
Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 27 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 25. Bank Marketing News further discloses the following 
limitations: 

• offering the credit card account through at least one of a realtor, a bank, 
and a point-of-sale location (Bank Marketing News page 14-17). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
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The Star Tribune because it would improve the efficiency of marketing credit 
cards to potential homeowners. 
Claim 30 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 25. The Star Tribune further discloses the following limitations: 

• the discounted purchase items are associated with the purchased real 
estate (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 31 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 25. The Star Tribune further discloses the following limitations: 

• the discount is provided through an entity from which the discounted 
purchase items are purchased (Star Tribune page H3). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the marketability of credit cards to 
potential homeowners. 

Claim 34 Bank Marketing News/Star Tribune discloses the limitations as shown in the 

rejection of claim 25. The Star Tribune further discloses the following limitations: 

• identifying an entity from which the consumer purchases items using the 
credit card account (Star Tribune page H3); 

• determining whether items purchased from the identified entity qualify for 
a discount (Star Tribune page H3); and 

• discounting items purchased from the entity when determining that items 
purchased from the identified entity qualify for a discount (Star Tribune 
page H3). 
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It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News with the technique of 
The Star Tribune because it would improve the efficiency of marketing credit 
cards to potential homeowners. 

5. Claims 4, 16, 28, and 29 are rejected under 35 U.S.C. 103(a) as being unpatentable over Bank 
Marketing News/Star Tribune, and further in view of The Sunday Telegraph (London (UK). April 7, 
2002. page 10). 

Claim 4 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 1. 

Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Sunday Telegraph discloses the following limitations: 

• a discounted interest rate on the account balance corresponding to the 
closing costs transferred to the credit card account, wherein the 
discounted interest rate is less than the interest rate applied to the 
balance associated with transactions other than the closing costs (The 
Sunday Telegraph page 10). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Sunday Telegraph because it would improve the marketability 
of credit cards to potential homeowners. 
Claim 16 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

13. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Sunday Telegraph discloses the following limitations: 

• the credit card account includes a discounted interest rate on the 
account balance corresponding to the closing costs transferred to the 
credit card account, wherein the discounted interest rate is less than the 
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interest rate applied to the balance associated with transactions other 
than the closing costs (The Sunday Telegraph page 10). 
It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Sunday Telegraph because it would improve the marketability 
of credit cards to potential homeowners. 
Claim 28 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

25. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Sunday Telegraph discloses the following limitations: 

• the credit card account includes a discounted interest rate on the 
account balance corresponding to the closing costs transferred to the 
credit card account, wherein the discounted interest rate is less than the 
interest rate applied to the balance associated with transactions other 
than the closing costs (The Sunday Telegraph page 10). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Sunday Telegraph because it would improve the marketability 
of credit cards to potential homeowners. 
Claim 29 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

28. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Sunday Telegraph discloses the following limitations: 

• the discounted interest rate is zero (The Washington Post page D1 ). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Sunday Telegraph because it would improve the marketability 
of credit cards to potential homeowners. 
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6. Claims 5 and 17 are rejected under 35 U.S.C. 103(a) as being unpatentable over Bank Marketing 
News/Star Tribune/Sunday Telegraph, and further in view of The Washington Post. 
Claim 5 Bank Marketing News/Star Tribune/Sunday Telegraph discloses the limitations 

as shown in claim 4. Bank Marketing News/Star Tribune/Sunday Telegraph does 
not disclose any other limitations. However, The Washington Post discloses the 
following limitations: 

• the discounted interest rate is zero (The Washington Post page D1 ). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune/Sunday 
Telegraph with the technique of The Washington Post because it would improve 
the marketability of credit cards to potential homeowners. 
Claim 17 Bank Marketing News/Star Tribune/Sunday Telegraph discloses the limitations 

as shown in claim 16. Bank Marketing News/Star Tribune/Sunday Telegraph 
does not disclose any other limitations. However, The Washington Post 
discloses the following limitations: 

• the discounted interest rate is zero (The Washington Post page D1 ). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune/Sunday 
Telegraph with the technique of The Washington Post because it would improve 
the marketability of credit cards to potential homeowners. 



7. Claims 8, 9, 11, 12, 20, 21, 23, 24, 32, 33, 35, and 36 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over Bank Marketing News/Star Tribune, and further in view of The 
Washington Post (Feb. 2, 2003, page H5). 

Claim 8 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 1. 

Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 
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• the discount is provided by an issuer of the credit card account (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 
Claim 9 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 1 . 

Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• an issuer of the credit card account and an entity from which the 
discounted purchase items are purchased, are the same entity (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 1 1 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

10. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• entities from which items purchased qualify for a discount are 
predetermined by an issuer of the credit card account (The Washington 
Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 12 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 1 . 
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Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• the credit card account is configured for use by the consumer to make 
purchase transactions unrelated to the purchased real estate (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 
Claim 20 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

13. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• the discount is provided by an issuer of the credit card account (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 
Claim 21 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

13. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• an issuer of the credit card account and an entity from which the 
discounted purchase items are purchased, are the same entity (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
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technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 23 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

22. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• entities from which items purchased qualify for a discount are 
predetermined by an issuer of the credit card account (The Washington 
Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 24 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 
13. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• the credit card account is configured for use by the consumer to make 
purchase transactions unrelated to the purchased real estate (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 
Claim 32 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

25. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• the discount is provided by an issuer of the credit card account (The 
Washington Post page H5). 
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It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 
Claim 33 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

25. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• an issuer of the credit card account and an entity from which the 
discounted purchase items are purchased, are the same entity (The 
Washington Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 35 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

34. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 

• entities from which items purchased qualify for a discount are 
predetermined by an issuer of the credit card account (The Washington 
Post page H5). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the efficiency of 
marketing credit cards to potential homeowners. 
Claim 36 Bank Marketing News/Star Tribune discloses the limitations as shown in claim 

25. Bank Marketing News/Star Tribune does not disclose any other limitations. 
However, The Washington Post discloses the following limitations: 
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• the credit card account is configured for use by the consumer to make 
purchase transactions unrelated to the purchased real estate (The 
Washington Post page H5). 
It would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine the method of Bank Marketing News/Star Tribune with the 
technique of The Washington Post because it would improve the marketability of 
credit cards to potential homeowners. 

8. Any inquiry of a general nature or relating to the status of this application or concerning this 
communication or earlier communications from the Examiner should be directed to John Preston 
whose telephone number is 571.270.3918. The Examiner can normally be reached on Monday- 
Friday, 9:30am-5:00pm. If attempts to reach the examiner by telephone are unsuccessful, the 
Examiner's supervisor, JAMES REAGAN can be reached at 571.272.6710. 

9. Information regarding the status of an application may be obtained from the Patent Application 
Information Retrieval (PAIR) system. Status information for published applications may be 
obtained from either Private PAIR or Public PAIR. Status information for unpublished 
applications is available through Private PAIR only. For more information about the PAIR system, 
see http://portal.uspto.gov/external/portal/pair <http://pair-direct.uspto.gov >. Should you have 
questions on access to the Private PAIR system, contact the Electronic Business Center (EBC) at 
866.217.9197 (toll-free). 

10. Any response to this action should be mailed to: 

Commissioner of Patents and Trademarks 



Washington, D.C. 20231 
or faxed to 571-273-8300 
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11. Hand delivered responses should be brought to: 

United States Patent and Trademark Office 
Customer Service Window: 

Randolph Building 
401 Dulany Street 
Alexandria, VA 22314 

/John O Preston/Examiner, Art Unit 4143 
January 25, 2008 

/James A. Reagan/Supervisory Patent Examiner, Art Unit 4143 



